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L O G O

T H E  L O G O  C A R R I E S  F O R W A R D  T H E  U P D A T E D  B R A N D  
G U I D E L I N E S  L O O K  F R O M  2 0 2 3 .  W H I L E  A  N E W  
T Y P E F A C E  H A S  B E E N  U S E D ,  T H E  O V E R A L L  F O R M  
F A C T O R  C A L L S  B A C K  T O  A  S E N S E  O F  N O S T A L G I A  
W I T H I N  T H E  O R I G I N A L  B L A C K  O P S  K E Y  A R T .

T H E  H E I G H T  O F  T H E  T Y P O G R A P H Y ,  T H E  W E I G H T I N G  
B E T W E E N  T H E  A L P H A  A N D  T H E  B R A V O  M A R K S ,  A N D  
T H E  S I N G U L A R  U S E  O F  T H E  B R A N D E D  O R A N G E  
A L L  D R A W  O N  A  S E N S E  O F  V I S U A L  L I N E A G E  W I T H I N  
T H E  S E R I E S .

T H I S  S T R A T E G Y  P O S I T I O N S  T H E  M A R K  T O  G E N E R A T E  
R E C A L L  F O R  P L A Y E R S  T H A T  H A D  H A N D S  O N  W I T H  B 0 1  
A N D  B U I L D S  A N  I N H E R I T E D  C O N N E C T I O N  T O  T H E  
B R A N D  F O R  N E W  P L A Y E R S .
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B R A V O  I S  5 2 %  O F  A L P H A  H E I G H T

BRAND LOGO SIZING RELATIONSHIP

A L P H A

B R A V O

#f96800
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PR I M A R Y  L O G O  –  N E G A T I VE
O N  D A R K

PR I M A R Y  L O G O  –  PO S I T I V E
O N  L I G H T

BRAND LOGO VERSIONS
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PR I M A R Y  L O G O  -  N E G A T I VE

T H I S  L O G O  S H O U L D  B E  U S E D  W H E N E V E R  P O S S I B L E .

PR I M A R Y  L O G O  -  PO S I T I V E

T H I S  L O G O  S H O U L D  B E  U S E D  W H E N  E V E R  T H E  P R I M A R Y  N E G A T I V E  L O G O  
C A N ’ T  B E  U S E D  D U E  T O  V I S I B I L I T Y  I S S U E S .

BRAND LOGO COLORS

C M Y K :  0 ,  0 ,  0 ,  0
R G B :  2 5 5 ,  2 5 5 ,  2 5 5
H E X :  f f f f f f

P A N T O N E :

C M Y K :  0 ,  7 3 ,  1 0 0 ,  0
R G B :  2 4 9 ,  1 0 4 ,  0
H E X :  f 9 6 8 0 0

P A N T O N E :

C M Y K :  6 0 ,  4 0 ,  4 0 ,  1 0 0
R G B :  0 ,  0 ,  0
H E X :  0 0 0 0 0 0

P A N T O N E :

C M Y K :  0 ,  7 3 ,  1 0 0 ,  0
R G B :  2 4 9 ,  1 0 4 ,  0
H E X :  f 9 6 8 0 0

P A N T O N E :

1  C O L O R  L O G O  -  N E G A T I VE

T H I S  L O G O  S H O U L D  O N L Y  B E  U S E D  O N  D A R K  B A C K G R O U N D S  A N D  W H E N  
T H E  P R I M A R Y  F U L L  C O L O R  L O G O  I S  P R O H I B I T E D .

1  C O L O R  L O G O  -  PO S I T I V E

T H I S  L O G O  S H O U L D  O N L Y  B E  U S E D  O N  L I G H T  B A C K G R O U N D S  A N D  W H E N  
T H E  P R I M A R Y  F U L L  C O L O R  L O G O  I S  P R O H I B I T E D .

C M Y K :  0 ,  0 ,  0 ,  0
R G B :  2 5 5 ,  2 5 5 ,  2 5 5
H E X :  f f f f f f

P A N T O N E :

C M Y K :  6 0 ,  4 0 ,  4 0 ,  1 0 0
R G B :  0 ,  0 ,  0
H E X :  0 0 0 0 0 0

P A N T O N E :
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S A F E  S PA C E

U s e  t h e  “ 6 ”  b y  p l a c i n g  a  c o p y  o f  i t  o n  a l l  f o u r  s i d e s  t o  e s t a b l i s h  t h e  
s a f e  s p a c i n g  t h e  b r a n d  l o g o  r e q u i r e s .

BRAND LOGO SAFE SPACE
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D O N ’ T  F L I P  H O R I Z O N T A L L Y  O R  V E R T I C A L L Y

BRAND LOGO RULES

D O N ’ T  R O T A T E  C L O C K W I S E  O R  C O U N T E R - C L O C K W I S E D O N ’ T  S T R E T C H  H O R I Z O N T A L L Y  O R  V E R T I C A L L Y

D O N ’ T  C H A N G E  T H E  L A Y O U T D O N ’ T  D E L E T E  A N Y  P A R T S  O F  T H E  L O G O D O N ’ T  C H A N G E  T H E  B R A N D  C O L O R S

D O N ’ T  A D D  S P E C I A L  E F F E C T S D O N ’ T  C H A N G E  T H E  S I Z I N G  R E L A T I O N S H I P  D O N ’ T  C H A N G E  T H E  P E R S P E C T I V E
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I C O N

T H E  C E R B E R U S  I C O N  I S  T H E  E V O L U T I O N  O F  T H E  B L A C K  O P S  
S H I E L D  A N D  R E C A L L  T H E  H A N D M A D E  U N I T  B A D G I N G  U S E D  
B Y  E A R L Y  C O V E R T  O P E R A T I O N S  U N I T S  C R E A T E D  A N D  W O R N  
B Y  W O R N  S P E C I A L  O P E R A T O R S  .

T H E  M Y T H O L O G I C A L  I M A G E  O F  T H E  M U L T I - H E A D E D  H O U N D  
I S  A  S Y M B O L  O F  P O W E R  A N D  S T E A L T H  T H A T  A L I G N S  W I T H  
T H E  S E R I E S ’  F O C U S  O N  C O V E R T  M I L I T A R Y  O P E R A T I O N S  A N D  
S P E C I A L  F O R C E S .

T H I S  H A N D  B U I L T  L O O K  A N D  F E E L  B E C O M E S  O U R  A N C H O R  
P O I N T  F O R  T H E  B L A C K  O P S  L E G A C Y .
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B R A N D  I C O N  –  N E G A T I V E
O N  D A R K

B R A N D  I C O N  –  PO S I T I V E
O N  L I G H T

BRAND ICON VERSIONS
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B R A N D  I C O N  -  F UL L  C O L O R

T H I S  I C O N  S H O U L D  B E  U S E D  W H E N E V E R  P O S S I B L E .

BRAND ICON COLORS

C M Y K :  0 ,  7 3 ,  1 0 0 ,  0
R G B :  2 4 9 ,  1 0 4 ,  0
H E X :  f 9 6 8 0 0
P A N T O N E :

1  C O L O R  L O G O  -  N E G A T I VE

T H I S  I C O N  S H O U L D  O N L Y  B E  U S E D  O N  D A R K  B A C K G R O U N D S  A N D  W H E N  
T H E  F U L L  C O L O R  L O G O  I S  P R O H I B I T E D .

1  C O L O R  L O G O  -  PO S I T I V E

T H I S  I C O N  S H O U L D  O N L Y  B E  U S E D  O N  L I G H T  B A C K G R O U N D S  A N D  W H E N  
T H E  F U L L  C O L O R  L O G O  I S  P R O H I B I T E D .

C M Y K :  0 ,  0 ,  0 ,  0
R G B :  2 5 5 ,  2 5 5 ,  2 5 5
H E X :  f f f f f f
P A N T O N E :

C M Y K :  6 0 ,  4 0 ,  4 0 ,  1 0 0
R G B :  0 ,  0 ,  0
H E X :  0 0 0 0 0 0

P A N T O N E :
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D O N ’ T  F L I P  H O R I Z O N T A L L Y  O R  V E R T I C A L L Y

BRAND ICON RULES

D O N ’ T  C H A N G E  T H E  B R A N D  C O L O R S D O N ’ T  S T R E T C H  H O R I Z O N T A L L Y  O R  V E R T I C A L L Y

D O N ’ T  A D D  S P E C I A L  E F F E C T S D O N ’ T  D E L E T E  A N Y  P A R T S  O F  T H E  L O G O



PRIMARY KEY ART
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H O R I Z O N T A L  F O R M A T T I N G  
C E N T E R E D

1 6 X 9  H O R I ZO N TA L F O R M AT TI N G S H O U L D  A LWAY S  
B E  R E P R E S E N T E D  W I T H  T H E  L O G O  P L A C E D  I N  T H E  
C E N T E R  O F  T H E  O P E R ATO R .

PRIMARY BRANDED
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H O R I Z O N T A L  F O R M A T T I N G  
O F F S E T

1 6 X 9  H O R I ZO N TA L F O R M AT TI N G S H O U L D  A LWAY S  
B E  R E P R E S E N T E D  A S  O F F S E T  W I T H I N T H E  C R O P.

W I T H  T H E  L O G O  P L A C E D  O P P O S I T E
O F  T H E  O P E R ATO R .

PRIMARY BRANDED
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V E R T I C A L  F O R M A T T I N G
F R O N T - O F - B O X  C R O P

PRIMARY BRANDED
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U L T R A W I D E  F O R M A T T I N G
O V E R W O R K

H O R I Z O NTAL  F O R M AT TI N G W I T H  
A D D I TI O N AL  S I D E  A R T W O R K W H E N  N E E D E D  
F O R  W I D E R  B U I L D S .

PRIMARY BRANDED
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H O R I Z O N T A L  F O R M A T T I N G  
C E N T E R E D

1 6 X 9  H O R I ZO N TA L F O R M AT TI N G W I T H  T H E  
O P E R ATO R  C E N T E R E D  W I T HI N T H E  C R O P.  
TO  B E  U S E D  W I T H  M E TA D ATA P L A C E M E NTS .

PRIMARY UNBRANDED



C A L L  O F  D U T Y  B L A C K  O P S  6

01 • LOGO/BRAN DING 02 • PRIMARY KEY ART 03 • SECONDARY KEY ART 04 • REDACTION

2 0 2 0 2 4

H O R I Z O N T A L  F O R M A T T I N G  
O F F S E T

1 6 X 9  H O R I ZO N TA L F O R M AT TI N G W I T H  T H E  
O P E R ATO R  O F F S E T  W I T HI N  T H E  C R O P.  TO  B E  U S E D  
W I T H  M E TA D ATA  P L A C E M E N TS .  

PRIMARY UNBRANDED
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V E R T I C A L  F O R M A T T I N G
F R O N T - O F - B O X  C R O P

TO  B E  U S E D  W I T H  M E TA D ATA P L A C E M E N T S .

PRIMARY UNBRANDED
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U L T R A W I D E  F O R M A T T I N G
O V E R W O R K

H O R I Z O NTAL  F O R M AT TI N G W I T H  
A D D I TI O N AL  S I D E  A R T W O R K W H E N  N E E D E D  
F O R  W I D E R  B U I L D S .  TO  B E  U S E D  W I T H  
M E TA D ATA P L A C E M E N T S .

PRIMARY UNBRANDED
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H O R I Z O N T A L  F O R M A T T I N G  
C E N T E R E D

1 6 X 9  H O R I ZO N TA L F O R M AT TI N G S H O U L D  A LWAY S  
B E  R E P R E S E N T E D  W I T H  T H E  L O G O  P L A C E D  I N  T H E  
C E N T E R  O F  T H E  O P E R ATO R .

F O R  P H Y S I CA L A N D  D I G I TAL  P L A C E M E N TS  W H E R E  
W E A P O NS  N E E D  TO  B E  O B S C U R E D .

PRIMARY BRANDED
WEAPONS SAFE
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H O R I Z O N T A L  F O R M A T T I N G  
O F F S E T

1 6 X 9  H O R I ZO N TA L F O R M AT TI N G S H O U L D  A LWAY S  
B E  R E P R E S E N T E D  A S  O F F S E T  W I T H I N T H E  C R O P.

W I T H  T H E  L O G O  P L A C E D  O P P O S I T E
O F  T H E  O P E R ATO R .

F O R  P H Y S I CA L A N D  D I G I TAL  P L A C E M E N TS  W H E R E  
W E A P O NS  N E E D  TO  B E  O B S C U R E D .

PRIMARY BRANDED
WEAPONS SAFE
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V E R T I C A L  F O R M A T T I N G
F R O N T - O F - B O X  C R O P

TO  B E  U S E D  W I T H  M E TA D ATA P L A C E M E N T S .

F O R  P H Y S I CA L A N D  D I G I TAL  P L A C E M E N TS  W H E R E  
W E A P O NS  N E E D  TO  B E  O B S C U R E D .

PRIMARY BRANDED
WEAPONS SAFE
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U L T R A W I D E  F O R M A T T I N G
O V E R W O R K

H O R I Z O NTAL  F O R M AT TI N G W I T H  
A D D I TI O N AL  S I D E  A R T W O R K W H E N  N E E D E D  
F O R  W I D E R  B U I L D S .

F O R  P H Y S I CA L A N D  D I G I TAL  P L A C E M E N TS  
W H E R E  W E A P O NS  N E E D  TO  B E  O B S C U R E D .

PRIMARY BRANDED
WEAPONS SAFE
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H O R I Z O N T A L  F O R M A T T I N G  
C E N T E R E D

1 6 X 9  H O R I ZO N TA L F O R M AT TI N G W I T H  T H E  
O P E R ATO R  C E N T E R E D  W I T HI N T H E  C R O P.

F O R  P H Y S I CA L  A N D  D I G I TAL  P L A C E M E N TS  W H E R E  
W E A P O NS  N E E D  TO  B E  O B S C U R E D .

PRIMARY UNBRANDED
WEAPONS SAFE
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H O R I Z O N T A L  F O R M A T T I N G  
O F F S E T

1 6 X 9  H O R I ZO N TA L F O R M AT TI N G T H E  O P E R ATO R  
O F F S E T  W I T HI N  T H E  C R O P.

F O R  P H Y S I CA L  A N D  D I G I TAL  P L A C E M E N TS  W H E R E  
W E A P O NS  N E E D  TO  B E  O B S C U R E D .

PRIMARY UNBRANDED
WEAPONS SAFE
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V E R T I C A L  F O R M A T T I N G
F R O N T - O F - B O X  C R O P

TO  B E  U S E D  W I T H  M E TA D ATA P L A C E M E N T S .

F O R  P H Y S I CA L A N D  D I G I TAL  P L A C E M E N TS  W H E R E  
W E A P O NS  N E E D  TO  B E  O B S C U R E D .

PRIMARY UNBRANDED
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U L T R A W I D E  F O R M A T T I N G
O V E R W O R K

H O R I Z O NTAL  F O R M AT TI N G W I T H  
A D D I TI O N AL  S I D E  A R T W O R K W H E N  N E E D E D  
F O R  W I D E R  B U I L D S .

F O R  P H Y S I CA L A N D  D I G I TAL  P L A C E M E N TS  
W H E R E  W E A P O NS  N E E D  TO  B E  O B S C U R E D .

PRIMARY UNBRANDED
WEAPONS SAFE
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P H Y S I C A L  C O P Y

P A C K A GI NG  I S  S E T  I N  A N  O F F S ET  C R O P,  B A L A N C E D  
BY  T H E  O R A N G E  R E D A C T I O N T R E AT M E N T  O N  T H E  
U P P E R  R I G H T  O F  T H E  C O M P O S I TI O N .

T H E  L O W E S T  P O I N T  O F  T H E  P A C K A GI NG  C R O P S  T H E  
W E A P O NS  O F F,  W H I L E S T I L L  I N D I CATI NG  T H E I R  
P R E S E N C E .

PACKFRONT
WEAPONS SAFE 

X B O X  P A C K A G I N G P L A Y S T A T I O N  P A C K A G I N G
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D I G I T A L  C O P Y

P A C K A GI NG  I S  S E T  I N  A N  O F F S ET  C R O P,  B A L A N C E D  
BY  T H E  O R A N G E  R E D A C T I O N T R E AT M E N T  O N  T H E  
U P P E R  R I G H T  O F  T H E  C O M P O S I TI O N .

T H E  L O W E S T  P O I N T  O F  T H E  P A C K A GI NG  C R O P S  T H E  
W E A P O NS  O F F,  W H I L E S T I L L  I N D I CATI NG  T H E I R  
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THE REDACTION
MANI PULATI ON, LI ES, DECEPTI ON, FALSE FLAGS, AND DEEP GOVERNMENT SECRETS.

THI S NEXT CHAPTER OF BLACK OPS VI SUALLY PORTRAYS THE CONCEPT OF A SOLDI ER SHROUDED I N A TANGLED WEB OF NEFARI OUS COLLUSI ON.

I T I S THE CONVERGI ENCE OF SI TTI NG BULL AND CONSPI RACY.

ELEMENTS OF NARRATI VE ARE REPRESENTED I N THE FORM OF REDACTI ON STRI PS, WHI CH THEN BECOME THE BASE FOUNDATI ON FOR THE VI SUAL L ANGUAGE OF THE 

KEYART.

FROM THI S BASELI NE, ELEMENTS ARE FURTHER PEPPERED I N; DOUBLE LAYERED REDACTI ON, LAYERED AND OUT OF FOCUS NUMBERS SUSPENDED I N  SPACE, GLOWI NG 

ANALOG SHAPES, STRI PPED SECTI ONS OF MAPS, REFERENCE TO US CURRENCY, GOVERNMENT BUI LDI NGS, AND SECRET SOCI ETY SI GI LS.

THE I NTENTI ON I S TO FEEL MODERN WI THI N THE 90’S ERA.
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